standard of practice 12 6 of the realtors code
of ethics

Understanding Standard of Practice 12-6 of the
REALTORS® Code of Ethics

standard of practice 12 6 of the realtors code of ethics, often discussed in the context of
professional conduct and consumer protection, is a cornerstone of ethical real estate practice. This
standard specifically addresses the responsibility of REALTORS® to ensure that their advertising
and marketing efforts are truthful and do not mislead potential clients or the public. It delves into
the nuances of how properties, services, and the REALTOR®'s own qualifications should be
presented. Understanding this standard is crucial for any real estate professional aiming to uphold
the highest ethical obligations and build trust with consumers. This article will comprehensively
explore Standard of Practice 12-6, breaking down its core principles, its implications for marketing
strategies, and its importance in maintaining the integrity of the real estate profession.
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The Core Principles of Standard of Practice 12-6

At its heart, Standard of Practice 12-6 of the REALTORS® Code of Ethics mandates that
REALTORS® shall be honest and truthful in their advertising and representations. This principle is
not merely a suggestion; it is a binding ethical obligation designed to protect the public and
maintain the credibility of the real estate profession. The standard emphasizes that all forms of
advertising, whether online, in print, or through word-of-mouth, must accurately reflect the facts.
This includes the properties being marketed, the services being offered by the REALTOR®, and the
REALTOR®'s own professional standing and qualifications. The intention is to prevent any form of
misrepresentation that could lead a consumer to make decisions based on false or misleading
information, thereby safeguarding their financial and personal interests.

Defining Misleading Advertising and Representations

Understanding what constitutes "misleading advertising" is central to adhering to Standard of
Practice 12-6. This encompasses any statement or omission that is likely to deceive a reasonable
person. It's not just about outright lies; it can also involve half-truths, exaggerations, or the
presentation of information in a way that creates a false impression. For example, advertising a
property with an unrealistic price to attract attention without intending to sell at that price could be
considered misleading. Similarly, making unsubstantiated claims about a property's potential for
appreciation or rental income falls under this umbrella. The key is to assess whether the advertising
would lead a potential buyer or seller to believe something that is not true or is presented in an
inflated manner, thus influencing their decision-making process.

Truthfulness in Property Advertising

When REALTORS® advertise properties, Standard of Practice 12-6 requires them to be scrupulously
truthful. This means accurately depicting the property's features, condition, and amenities. Any
known defects that could impact a buyer's decision should be disclosed, either directly in the
advertisement or through readily accessible means. Marketing materials should not misrepresent
the size, location, or condition of a property. For instance, using outdated photos or staging to make
a property appear larger or in better condition than it currently is can be a violation. The goal is to
present a realistic portrayal so that prospective buyers can make informed evaluations without being
misled by attractive but inaccurate depictions.

Honesty in Advertising REALTOR® Services

Beyond property specifics, Standard of Practice 12-6 also applies to how REALTORS® advertise
their services and their own professional capabilities. This includes honest representations of their
experience, expertise, and the services they provide. A REALTOR® should not claim to be an expert
in a particular market or specialization if they lack the necessary credentials or experience.
Similarly, advertising services that are not actually offered or are misrepresented can lead to ethical
breaches. It's important to clearly communicate the scope of services, fees, and any limitations
upfront to avoid creating false expectations for clients seeking professional real estate assistance.



Avoiding Deceptive Practices in Marketing

Standard of Practice 12-6 also necessitates the avoidance of all forms of deceptive marketing
practices. This extends to comparative advertising, testimonials, and any promotional activities
designed to influence consumer behavior. If comparisons are made to other properties or services,
they must be factual and verifiable. Testimonials used in advertising should be genuine and reflect
the honest opinions of past clients. Furthermore, promotional campaigns should not employ tactics
that exploit consumer vulnerabilities or create a sense of urgency based on false pretenses. The
overarching principle is to engage in marketing activities that are transparent, ethical, and
respectful of the consumer's intelligence and decision-making autonomy.

The Role of Disclosure in Advertising

Disclosure is a critical component of adhering to Standard of Practice 12-6. When advertising,
REALTORS® have a responsibility to disclose all material facts that a reasonable buyer or seller
would want to know. This can include information about the property itself, such as zoning issues,
potential environmental concerns, or legal encumbrances. It also extends to the REALTOR®'s
relationship with the property or any potential conflicts of interest. Full and timely disclosure
ensures that consumers have the complete picture necessary to make well-informed decisions.
Transparency builds trust, which is essential for successful and ethical real estate transactions.

Consequences of Violating Standard of Practice 12-6

Violations of Standard of Practice 12-6 can have significant repercussions for REALTORS®. The
National Association of REALTORS® (NAR) and local REALTOR® associations have established
processes for handling ethics complaints. If a REALTOR® is found to have violated this standard,
they may face disciplinary actions, which can include:

e Mandatory ethics training
e Fines
e Suspension of membership privileges

e Expulsion from the association
Beyond association sanctions, violations can also lead to civil lawsuits from aggrieved parties
seeking damages. Such legal actions can be costly and damaging to a REALTOR®'s reputation and

business. Therefore, strict adherence to this standard is not just about maintaining ethical standing
but also about protecting one's livelihood and professional future.

Best Practices for REALTORS® Regarding Standard of



Practice 12-6

To ensure compliance with Standard of Practice 12-6 and to uphold the highest ethical standards,
REALTORS® should adopt several best practices in their advertising and marketing efforts. These
include:

¢ Reviewing all advertising: Before any advertisement goes live, it should be thoroughly
reviewed for accuracy and clarity. Consider whether any statement could be misinterpreted.

e Staying updated on regulations: Real estate advertising laws and regulations can change.
Keeping abreast of these changes is crucial.

e Seeking clarification: If unsure about the ethical implications of a particular marketing
statement or practice, consulting with their managing broker or local REALTOR® association
is advisable.

e Focusing on factual information: Prioritize accurate data, verifiable facts, and objective
descriptions over subjective claims or hyperbole.

e Maintaining documentation: Keep records of advertising materials and the basis for any
claims made, which can be invaluable if an ethics complaint arises.

« Prioritizing transparency: Always err on the side of full disclosure, even if it means
providing information that might be perceived as less favorable.

Conclusion: Upholding Ethical Standards in Real Estate
Marketing

Standard of Practice 12-6 of the REALTORS® Code of Ethics serves as a vital guide for ethical
conduct in real estate marketing. It underscores the fundamental obligation of REALTORS® to be
honest and truthful in all their representations, protecting consumers from deceptive practices. By
understanding and diligently applying the principles of this standard, REALTORS® not only fulfill
their ethical duties but also contribute to a more trustworthy and professional real estate industry.
The commitment to accurate advertising and honest dealings is paramount in building and
maintaining the public's confidence and ensuring the long-term integrity of the profession.

Frequently Asked Questions

What is the core principle of Standard of Practice 12-6
regarding advertising?

The core principle is that REALTORS® must ensure their advertising is truthful and not misleading,
and that it accurately represents the services and properties they offer.



How does Standard of Practice 12-6 address the
representation of property features in advertising?

It mandates that REALTORS® must not misrepresent property features. This includes avoiding
exaggeration, omitting material facts, or implying features that don't exist.

What are the implications of Standard of Practice 12-6 for
REALTORS® using online advertising platforms?

REALTORS® must ensure that information posted on online platforms (MLS, public websites, social
media) is accurate, up-to-date, and doesn't mislead potential buyers or sellers about the property or
services.

Does Standard of Practice 12-6 apply to how REALTORS®
present themselves and their qualifications in advertising?

Yes, it applies. REALTORS® must accurately represent their professional qualifications, affiliations,
and the services they are authorized to provide.

What constitutes 'misleading’' advertising under Standard of
Practice 12-6?

Misleading advertising can include making false claims, creating unrealistic expectations, omitting
crucial information, or using deceptive imagery or language that could cause a consumer to make a
decision based on false pretenses.

How does Standard of Practice 12-6 relate to fair housing laws
in advertising?

While not explicitly stating fair housing, the requirement for truthful and non-misleading advertising
implicitly supports fair housing by preventing discriminatory statements or implications in
advertisements.

What is the responsibility of a REALTOR® if they discover an
error in their advertising after it has been published, under
the spirit of Standard of Practice 12-6?

While not explicitly stated in 12-6, the spirit of the standard implies a responsibility to correct any
discovered inaccuracies promptly to mitigate potential misinformation and uphold ethical
advertising practices.

Additional Resources

Here are 9 book titles related to Standard of Practice 12-6 of the REALTORS® Code of Ethics,
focusing on accurate and truthful representation of property, along with short descriptions:



1. The Art of Accurate Disclosure

This book delves into the ethical and legal obligations of real estate professionals to provide
complete and truthful information to all parties involved in a transaction. It explores the nuances of
what constitutes full disclosure, the potential pitfalls of omission, and practical strategies for
ensuring transparency. Readers will learn how to navigate complex disclosure requirements and
build trust through honest representation.

2. Unvarnished Truths: Real Estate Representation

This title emphasizes the critical importance of presenting properties in a factual and unembellished
manner. It offers guidance on avoiding misleading advertising, exaggerations, or the suppression of
material facts that could impact a buyer's decision. The book provides case studies and best
practices for maintaining integrity in marketing and sales efforts.

3. Integrity in Property Marketing: A REALTOR's Guide

Focusing specifically on marketing practices, this book outlines how REALTORS® can adhere to
ethical standards while promoting properties effectively. It addresses the responsibilities of ensuring
advertisements, listing descriptions, and virtual tours accurately reflect the property's condition and
features. The text provides actionable advice for avoiding misrepresentation and upholding
professional credibility.

4. The Disclosure Dilemma: Navigating Property Information

This book tackles the challenges and complexities inherent in the disclosure process for real estate
transactions. It examines the ethical imperative to reveal all relevant information, even when it
might negatively impact a sale, and explores the legal ramifications of failing to do so. The text
offers insights into best practices for gathering, verifying, and communicating property information
to potential buyers.

5. Beyond Puffery: Ethical Advertising in Real Estate

This title distinguishes between acceptable promotional language and outright misrepresentation in
real estate advertising. It provides a framework for understanding what constitutes puffery versus a
statement of fact, and the ethical boundaries REALTORS® must respect. The book guides
professionals in crafting compelling yet honest marketing materials that comply with professional
standards.

6. Silent Facts, Loud Consequences: The Ethics of Property Silence

This book highlights the dangers of remaining silent about material facts that could affect a
property's value or desirability. It explores the ethical duty to proactively inform buyers about known
defects or issues, even if not explicitly asked. The text emphasizes the importance of transparency in
preventing future disputes and protecting one's professional reputation.

7. Truth in Listings: Ensuring Accuracy in Real Estate Descriptions

This practical guide focuses on the critical task of creating accurate and truthful property listings. It
offers techniques for verifying information, avoiding assumptions, and presenting all material
aspects of a property clearly and concisely. The book equips REALTORS® with the tools to ensure
their listings are a faithful representation of what is being offered for sale.

8. The Professional Mirror: Reflecting Reality in Real Estate

This title uses the metaphor of a mirror to represent the REALTOR's® duty to accurately reflect the
reality of a property to potential buyers. It emphasizes the importance of objective representation
and avoiding any actions that distort or conceal the truth. The book provides ethical considerations
for agents who act as intermediaries between sellers and buyers.



9. Ethical Foundations of Property Presentation

This book explores the foundational ethical principles that underpin the proper presentation of real
estate. It delves into the responsibility REALTORS® have to present properties in a manner that is
truthful, non-deceptive, and respects the informed decision-making of buyers. The text offers a
comprehensive overview of ethical obligations related to property information and representation.
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