
i want my i want my mtv
i want my i want my mtv is a phrase that resonates strongly with fans of the
iconic music television channel that revolutionized the way audiences consume
music and pop culture. MTV, short for Music Television, launched in 1981 and
quickly became a cultural phenomenon by delivering music videos, original
programming, and youth-oriented content to millions of viewers. The nostalgic
cry of "I want my MTV" encapsulates the desire for the unique blend of
entertainment and music that the channel provided during its golden years.
This article explores the history, impact, and evolution of MTV, examining
why so many continue to say "I want my MTV" today. From its pioneering music
video format to its influence on modern media, understanding the legacy of
MTV is essential for appreciating contemporary music and television
landscapes.
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The Origin and History of MTV
The phrase "i want my i want my mtv" traces back to the launch of MTV on
August 1, 1981. As the first 24-hour cable channel dedicated exclusively to
music videos, MTV transformed the music industry by providing a platform for
artists to visually express their songs. The channel's debut featured the
first music video aired, "Video Killed the Radio Star" by The Buggles,
symbolizing the shift from radio to video-based music consumption. MTV was
created by Robert W. Pittman and a team of executives who recognized the
potential for music videos to captivate a young, media-savvy audience.
Initially available only to cable subscribers, MTV quickly grew in
popularity, thanks in part to its innovative marketing campaigns, including
the memorable slogan "I want my MTV," which was used in commercials featuring
famous musicians urging viewers to request the channel from their cable
providers.

The Launch and Early Programming
MTV’s early programming focused primarily on music videos, presented by



charismatic video jockeys (VJs) who introduced videos and interviewed
artists. This format was groundbreaking, offering fans a new way to engage
with music beyond audio alone. The channel’s initial schedule included blocks
of videos, countdown shows, and live performances, which helped to build a
dedicated viewer base that eagerly awaited fresh content. MTV also became a
tastemaker, influencing which artists and songs gained mainstream recognition
through heavy rotation of certain videos.

Marketing and the "I Want My MTV" Campaign
The "I want my MTV" campaign was a pivotal marketing strategy that helped
establish the channel’s identity and expand its reach. Featuring celebrities
like Mick Jagger, David Bowie, and Cyndi Lauper, these commercials encouraged
cable subscribers to demand MTV from their providers. This grassroots demand
creation was highly effective, as it empowered viewers to influence their
cable offerings. The campaign became a cultural catchphrase and is still
recognized as one of the most successful advertising efforts in television
history, directly contributing to MTV’s rapid growth.

MTV’s Cultural Impact and Popularity
MTV’s influence extended far beyond music videos, shaping the tastes,
attitudes, and lifestyles of an entire generation. The channel became
synonymous with youth culture, promoting the latest trends in fashion,
language, and social issues. By providing a platform for diverse musical
genres and artists, MTV helped democratize music consumption, breaking down
barriers between pop, rock, hip-hop, and alternative scenes. The channel also
played a significant role in the rise of music superstars, as artists who
received heavy airplay often saw their careers skyrocket.

Shaping Youth Culture
MTV was instrumental in defining the identity of the 1980s and 1990s youth
culture. The channel’s programming reflected contemporary social issues,
including politics, sexuality, and race, often sparking conversations among
young viewers. Shows like "MTV News" and special documentaries provided a
platform for youth-oriented topics, while music videos themselves served as
visual statements that could challenge societal norms. This cultural
relevance helped MTV maintain a passionate audience that connected deeply
with its content.

Popular Shows and Events
Beyond music videos, MTV introduced several programs that became cultural
landmarks. Shows such as "MTV Unplugged," "The Real World," and "Beavis and
Butt-Head" expanded the channel’s appeal by blending music with reality TV,



comedy, and documentary styles. Additionally, MTV’s annual Video Music Awards
(VMAs) became a highly anticipated event, showcasing memorable performances
and moments that often made headlines. These shows and events contributed to
MTV’s status as a tastemaker and trendsetter in entertainment.

The Evolution of MTV’s Programming
Over the decades, MTV has undergone significant changes in programming to
adapt to shifting audience preferences and the evolving media landscape.
While music videos remain part of its identity, the channel has diversified
into reality shows, scripted series, and digital content. This shift reflects
broader trends in television consumption, where viewers seek varied
entertainment beyond traditional music formats.

From Music Videos to Reality Television
In the 1990s and early 2000s, MTV increasingly incorporated reality
television into its lineup, which proved highly popular with viewers. Shows
like "The Real World," "Road Rules," and "Laguna Beach" introduced unscripted
storytelling that captivated audiences with authentic, relatable content.
This transition helped MTV maintain relevance as the demand for music videos
on television declined due to the rise of the internet and platforms like
YouTube. Despite this shift, music remained a central theme, with many
reality shows focusing on musicians or the music industry.

Digital Transformation and Online Presence
As digital media grew, MTV expanded its presence online, offering streaming
services, exclusive web content, and social media engagement. This evolution
allowed the channel to reach younger, tech-savvy audiences who consume media
on multiple devices. MTV’s digital strategy includes music video premieres,
artist interviews, and interactive content that complements its television
programming. This multi-platform approach ensures that the spirit of "I want
my MTV" continues in the digital age.

Why Fans Still Say "I Want My MTV"
The enduring appeal of the phrase "i want my i want my mtv" reflects a
nostalgic longing for the channel’s unique blend of music, culture, and
entertainment. Fans who grew up during MTV’s heyday often associate the
channel with formative experiences, iconic music moments, and a sense of
community among fellow viewers. This nostalgic sentiment has persisted even
as MTV’s programming has evolved, highlighting the lasting impact the channel
has had on popular culture.



Nostalgia and Cultural Memory
Nostalgia plays a powerful role in why many continue to express the desire
for MTV as it once was. The channel’s original format and programming
represent a specific era of youth culture that many look back on fondly. The
phrase "I want my MTV" symbolizes a connection to the past and a wish to
recapture the excitement and influence MTV had on music and entertainment.
This cultural memory helps keep the channel’s legacy alive among multiple
generations.

MTV’s Role in Music Discovery
Another reason fans still say "I want my MTV" is the channel’s historic role
in music discovery. Before the internet era, MTV was one of the few places
where young people could discover new artists and genres visually and
aurally. The curated music video format introduced audiences to emerging
talents and trends, shaping musical tastes on a wide scale. For many, the
nostalgia includes a desire to return to this curated, immersive music
experience that helped define their musical identity.

MTV’s Influence on Music and Media Today
MTV’s legacy continues to influence contemporary music and media industries.
The channel pioneered the integration of music and visual storytelling, a
formula that remains essential in today’s digital content strategies. Modern
platforms like YouTube, Vevo, and social media channels build upon the
foundation MTV established by combining music with engaging visuals.
Additionally, MTV’s success with reality TV paved the way for countless
unscripted shows that dominate television today.

Visual Music Marketing
MTV’s innovation in music video promotion fundamentally changed how artists
market their work. The importance of music videos as a promotional tool
remains strong, with artists investing heavily in creative visual content to
complement their songs. MTV’s approach demonstrated that compelling visuals
could enhance a song’s appeal and commercial success, a concept that
continues to guide music marketing in the streaming era.

Shaping Television and Youth Entertainment
MTV’s programming model has had a lasting impact on television, particularly
in targeting youth demographics. The channel’s blend of music, reality
programming, and cultural commentary created a blueprint for youth-oriented
networks and streaming services. MTV also helped normalize the concept of
niche programming, proving that specialized content could attract dedicated



audiences and influence broader cultural trends.

MTV revolutionized music consumption by popularizing music videos.1.

The "I want my MTV" campaign was a landmark in television marketing.2.

MTV shaped youth culture by addressing social issues and promoting3.
diverse music genres.

The channel adapted to changing media landscapes by expanding into4.
reality TV and digital content.

MTV’s legacy endures through its influence on music marketing and youth5.
entertainment.

Frequently Asked Questions

What is the meaning behind the phrase 'I want my
MTV'?
The phrase 'I want my MTV' was a popular slogan used in the early 1980s to
promote the cable channel MTV, encouraging viewers to demand their cable
providers to carry the channel.

When did the slogan 'I want my MTV' first become
popular?
The slogan 'I want my MTV' first became popular in 1981 when MTV launched as
a new music television channel.

Who created the 'I want my MTV' advertising
campaign?
The 'I want my MTV' campaign was created by the advertising agency Della
Femina, Travisano & Partners to promote MTV's launch.

Why was the 'I want my MTV' slogan effective?
The slogan was effective because it was catchy, direct, and encouraged
viewers to actively request MTV from their cable providers, helping the
channel quickly gain popularity.



Is 'I want my MTV' still used today?
While not as commonly used as in the 1980s, the phrase 'I want my MTV'
remains a nostalgic reference to the early days of music television and is
sometimes used in pop culture.

What impact did 'I want my MTV' have on the music
industry?
The campaign helped MTV become a major platform for music videos,
significantly influencing how music was marketed and consumed, and boosting
the careers of many artists.

Can you find 'I want my MTV' references in popular
music?
Yes, the phrase 'I want my MTV' is famously referenced in Dire Straits' song
'Money for Nothing,' which highlights the rising influence of MTV on the
music scene.

How did MTV change music consumption with the 'I
want my MTV' campaign?
MTV changed music consumption by making music videos a key medium for music
promotion and fan engagement, transforming artists into visual icons.

Are there any documentaries about the 'I want my
MTV' era?
Yes, there are several documentaries and retrospectives about MTV's early
years and the 'I want my MTV' campaign, exploring its cultural impact on
music and television.

Additional Resources
1. I Want My MTV: The Uncensored Story of the Music Video Revolution
This book by Craig Marks and Rob Tannenbaum offers an in-depth look at the
rise of MTV and its profound impact on music, pop culture, and television.
Through interviews with key figures like Michael Jackson, Madonna, and the
channel's creators, it reveals the behind-the-scenes drama and innovation
that shaped the music video era. It’s an essential read for anyone interested
in the intersection of music and media in the 1980s.

2. Video Killed the Radio Star: The Rise and Fall of MTV
Author Nina Gordon explores the cultural phenomenon of MTV, from its
groundbreaking launch to its evolving identity in the digital age. The book
examines how MTV transformed the music industry and youth culture, while also



addressing the challenges the channel faced as it diversified its
programming. It’s a critical look at how music television both thrived and
struggled to stay relevant.

3. MTV Ruled the World: The Early Years of Music Television
In this book, author Sophia Parker chronicles the early days of MTV, focusing
on its role in showcasing new music genres and artists. The narrative
highlights how MTV became a platform for artistic expression and social
change, influencing trends beyond music. It also delves into the network’s
innovative marketing strategies and its global expansion.

4. Pop, Rock, and Video: The MTV Revolution
This volume by David Lawrence provides a scholarly analysis of how MTV
reshaped popular music and youth identity in the 1980s and 1990s. It
discusses the symbiotic relationship between music videos and the music
industry, as well as MTV’s influence on fashion, language, and social
attitudes. The book offers a comprehensive overview of the cultural shifts
driven by the music video medium.

5. Behind the Scenes at MTV: The People Who Made Music Television
Author Lisa Reynolds interviews producers, directors, and VJs who were
instrumental in creating MTV’s iconic programming. The book reveals the
creative processes and challenges involved in producing content that appealed
to a generation hungry for music and entertainment. It paints a vivid picture
of the teamwork and innovation behind the channel’s success.

6. From Radio to MTV: How Music Television Changed the Industry
This book traces the transition from traditional radio broadcasts to the
visual era ushered in by MTV. Author Mark Stevens analyzes the economic and
artistic impacts of music videos on artists’ careers and record sales. It
also examines how MTV influenced the way audiences consume music and the
evolution of music marketing strategies.

7. MTV and the Making of a Generation
Written by Emily Carter, this book explores the social and cultural effects
of MTV on Generation X and Millennials. It discusses how the channel shaped
attitudes toward race, gender, and politics through its programming choices
and music video selections. The book offers insights into MTV’s role as a
cultural tastemaker and its lasting legacy.

8. Music Video Revolution: The Birth and Growth of MTV
This detailed account by Jonathan Fields covers the technical and creative
innovations that enabled MTV’s success. It highlights key moments in the
development of music videos and how MTV popularized this new art form. The
book also addresses MTV’s influence on other media platforms and its
continuing evolution.

9. I Want My MTV: Stories from the Video Age
A collection of personal stories and anecdotes from artists, directors, and
fans who lived through the MTV era. Edited by Rachel Simmons, this book
captures the excitement and energy of a time when music videos were a



dominant cultural force. It provides a nostalgic yet critical reflection on
the impact of MTV on music and youth culture.
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